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Caveats and Assumptions



Job candidate != professor

• My own website – and those of other faculty – does not follow the 
guidelines that follow
• Why? 
• Different audiences and goals

•à whatever you build for this year should change after you get that 
first job



My assumptions

• What follows assumes that you are looking first for a TT research 
position
• Does not imply this is the only nor best post-PhD option
• Instead, what I know best and tends to match goals of the typical PhD 

student
• Fortunately, industry, think-tank, gov’t and related jobs all profess to 

want to hire people who could join academia
• à build something for the academic market 



Website presence Goals
I thought the job market paper was all that mattered?!



Goals
• People are busy (+lazy), so make it easy for them
• Put on your recruiting hat….what are they trying to do?
• A: Find your information and papers

• Communicate your area and where you fit
• Download everything in one click (low friction)
• Top result for Google



People are busy (and lazy)

• Last year, hiring committee had relatively targeted search and > 450 
applications
• Five committee members and interview invites 6 weeks after deadline 
à not enough time to read every packet in great detail
• Website = condensed, easy-to-use version of your job market 

“packet”



What do recruiters want?

• An application has 6-7 files: research statement, CV, JMP(s), letters of 
recommendation, personal statement, diversity statement…
• Who knows what the hiring committee member uses in screening 

stages (not race, gender, ethnicity, age, etc!)
•à your website provides paths to all materials and answers to high-

level questions
• E.g. Research area, basic bio, etc.



Who is this person as a researcher?

• Hiring can be “any field”, but is often narrowed down to fields

• Separation between theory vs. empirical critical in many positions

•à short bio or list of keywords that quickly show what kind of 
research you do and will do in the future



Single click to information

Personal

getting interviews.

Interview request



Examples

“I just want to download X!”

• CV link on every page (i.e., have a page header)
• It is ok to have a page with a link to the pdf

• Research page on page header
• Self-hosted pdf to your JMP (more later)



Google as the gateway

Setting: recruiting meeting and someone wants 
to look up your paper

• Goal 1: you are the first search result for your 
name
• Goal 2 (reach): give google your site structure



Steps to please Google

• Informative page title
• Your name and affiliation

• Google sitemap 
• Or just make sure you have clear site structure

• Domain name = your name
• Links to your website
• From institution, SSRN, Linkedin,

Twitter



Online presence components
The online package



The parts

• Your website
• Your institution site
• Google Scholar
• SoArvix | SSRN paper (post something)
• Social
• Twitter (I know)
• LinkedIn 

• Github
• Google yourself for ….things



Personal website

• You need one for the market (the AEA says so)
• You will need one in the future
• Buy yourname.com ($10-15/year)
• Google likes this
• Don’t buy on the service that hosts your site (e.g., Google sites)

• Use namecheap.com or similar
• Longer term: anotherversionofyourname.com



Design?

• For the job market site, remember 
• Recruiters are busy / lazy
• People online have trouble following through to get to things

•à clean, simple design
• E.g. no scroll on home page
• If you have a friend who does web design, then feel free to spruce it 

up
• BUT, anything that distracts from CVs, JMP links and “who is this person” risks 

lowering “conversion”



Required content

• Home page
• Links to everything below
• Probably just make this your research listing

• Header with links to main content on every page
• CV page + pdf
• Research
• Teaching
• Footer: name, affiliation, email address
• About page (longer version of home page summary)
• Maybe

• Search (if you have that much content)
• Links to other sites like Github
• Google analytics (over-rated and you can become obsessed)



Places to host your site

Create a site that you can take with you, so:

• Wordpress.com
• Google sites (with some limits on pdfs below)
• Your own server (web hosting)
• Github Pages
• Squarespace / Wix
• Don’t recommend (up-selling and branding)



Don’t: host pdfs on google/dropbox

• We want high conversion rates à minimize clicks
Host on google drive without a direct to download

Host on dropbox without a direct to download 
Add ?dl=1 to the end of the link

Embed a pdf in html: risky that it won’t work



Do: host “directly”

• Your university likely gives you a simple server for hosting files

• If you use a webhost like Wordpress, they will provide file space for 
media



Do: add a picture to your site

Pro-tip: avoid the 
aspirational and 
reminiscent photo 
used here



Don’t: link to http only

• Many modern browsers default to “https:” when a user types 
yourname.com

• If you don’t have that configured, browser freaks out
• Thinks you are spam or selling a crypto scheme

• Almost all website providers will provide a way to use the secure site 
https:
• Message me if you are having issues



Do: link to coauthors on the research page

• People want to know who you are working with

• Can have the link open in a new page to minimize frictions



Do: mention you are a candidate

• Put “above the fold”
• I am on the X job market during the 2022-23 academic year.”



Do: test on another computer

When creating your site, you may only see it in 
• 1 browser
• 1 operating system
• 1 (great) internet connection
• You are logged in as an admin

•à Ask a family member to view from another location



Maybes / nice to have

• Short slide deck associated with your paper
• People don’t read papers L

• Research page with abstracts + 1 picture/table
• Make it even easier to understand you

• Is there uncertainty about your name’s pronunciation?
• Teaching page
• If you have the experience; depends on your target market



Paper hosting: your site and portal

• Your site’s server
• SocArxiv
• Arxiv
• SSRN
• Google Scholar searches
• People are used to it

• Make sure versions are up to date across platforms
• Add link in pdf to known “permanent” location



Institution website

• Your PhD institution should provide a “person” page with your 
headshot and contact info
• Populate it with as much as you can
• Google often goes here first

• Make sure you link to your personal site
• Google-friendly

• Ensure that pdf links to CV and papers are ”live” not old docs



Google Scholar

• Goal: you pop up on google scholar searches + your name is 
underlined

• You need at least one pdf for google to populate
• But you can add your own

• Don’t worry about cites



Social

• Twitter!  Really?
• Recruiting committees have young TT faculty
• Some faculty on Twitter highlight/spotlight candidates à make it easy for 

them
• You don’t have to tweet or like anything (might want to avoid during market)
• But…tweet your JMP (paper thread)

• Get your name while you can!



Get featured or tagged…



Example paper thread

Twitter thread about your paper:
• Give people something to 

retweet
• Might start a conversation
• Opportunity to tag people
• Figure out how to summarize 

paper in 5-9 tweets
• (you will have to plan it in a 

Word doc)

https://twitter.com/startupecon/status/1501983945604272148



Twitter tips

• Use tags #EconTwitter and equivalent for your field

• Find and follow people in your field after you get your profile set up
• See who follows whom

• If you have something to say, reply!
• Not just “I agree” or “Here is a paper (mine) that is relevant”



LinkedIn

• Older folks primarily use this as their social network

• Create a profile with all the trimmings
• Picture, CV, link to your website, etc. 
• Google likes Linkedin

• Probably wait on connecting to potential employers



Other sites

• If you have code or data to share, then great opportunity to signal 
transparency
• If you are proud of your code, then good place to advertise skills

• SSRN profile page
• Fill it in (some people use this as their main site)



Google yourself

• Some of those search results can be “cleaned” or ”removed” if you 
don’t like it



Examples to emulate I



Examples to emulate II



Next steps

1. Get your domain or equivalent asap
2. Decide on a host or provider (email me with issues)
3. Post any circulating WP on SSRN or *arxiv
4. Set up your Google Scholar page with picture
5. Social media accounts
• Helps to have your website working


